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Editorial Note

It is with great pleasure that we present the inaugural volume of BELGI: Journal of
Islamic Business and Decision Sciences (Vol. 1, No. 1, 2026). This first issue, released in
January 2026, marks a significant milestone in our commitment to advancing interdisciplinary
scholarship in Islamic business and decision sciences, anchored in rigorous research and
contemporary relevance.

This volume features six pioneering research articles that collectively reflect the breadth
and depth of inquiry in our field. The included studies explore critical topics such as informal
consumer credit behavior in Indonesia, repurchase intention drivers for Muslim-made
products, meta-analytic insights into Islamic religiosity and purchase intention, trust and
commitment models in halal e-commerce, and the role of digital waqf in community
sustainability using advanced expectation-confirmation technology modeling.

One of the key strengths of this issue is the diversity of methodological and theoretical
approaches, spanning from meta-analytic techniques to trust and commitment modeling, as
well as digital innovation frameworks for Islamic social finance. This diverse yet focused
compendium provides valuable insights that not only deepen academic understanding but also
offer pragmatic implications for practitioners and policymakers in the Islamic business domain.

As a biannual journal published every January and July under the Undergraduate Program
in Shariah Economic Law at STIS Al Wafa, Indonesia, BELGI aims to foster knowledge
dissemination, stimulate dialogue, and encourage collaboration among academics, industry
leaders, and community stakeholders globally.

We anticipate that this edition will set a high standard for future issues and invite scholars
to contribute their innovative research to sustain the dynamic discourse in Islamic business and
related disciplines.

On behalf of the editorial team, we extend our deepest gratitude to the authors, reviewers,
and readers for their invaluable contributions and support. The editorial team also
acknowledges the valuable technical and editorial assistance provided by Nobon Andra, S.T.,
who managed the BELGI OJS website and IT system, and Shofiyya Zulfa, S.Pd.I, who
conducted the final layout review and proofreading. Their contributions have been essential in
ensuring the quality and smooth publication process of this inaugural issue.
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Saudi Electronic University, Saudi Arabia and Prof. Dr. Abbas J. Ali of the American-Arab
Institute for Strategic Studies, United States, for their invaluable prayers, encouragement, and
steadfast support during the foundational stages of establishing BELGI: Journal of Islamic
Business and Decision Sciences. Their guidance and scholarly insight have been instrumental
in shaping the journal’s vision and upholding its academic integrity.

The team also extends its sincere appreciation to Rahma International Society, Kuwait, for
its generous support in advancing research development in Indonesia through STIS Al Wafa,
Indonesia. This partnership has played a vital role in creating a conducive environment for
scholarly inquiry and academic excellence.

Finally, the editorial team gratefully acknowledges all members of the reviewer team for
their rigorous, thoughtful, and timely contributions. Their expert feedback and constructive
critiques have significantly enhanced the quality, methodological rigor, and scholarly value of
this inaugural issue. This milestone would not have been possible without their unwavering
commitment to advancing knowledge in the fields of Islamic business and decision sciences.
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The following articles exemplify diverse methodological approaches and thematic foci,

from consumer behavior and halal e-commerce to digital waqf and green entrepreneurship,

offering both theoretical insights and practical implications for stakeholders in academia,
industry, and policy.

No Title Author(s) Page
1 Editorial Note Editorial Note 1-3
2 Green Entrepreneurial Orientation in Indonesia's Iskhak et al. 4-22
Creative Industries: A New Adaptive Strategic
Management Model for Sustainability

3 Digital Waqf in Community Sustainability: An Muneeza et al. 23-45
Expectation-Confirmation Technology Model
(ECTM) Approach

4  Extended Trust and Commitment Model in Halal E-  Irmal et al. 46-64
Commerce

5 Islamic Religiosity and Purchase Intention: A Meta-  Pinardi et al. 65-80
Analysis

6  Exploring Online Informal Loans: Expanding Utarindasari et 81-98
UTAUT?2 in Consumer Credit Behavior Throughout  al.
Urban Communities in Indonesia

7  Beyond resilience: The primacy of engagement and  Rozi et al. 99-116

social presence in shaping guest satisfaction in social
hub and co-living spaces

BELGI: Journal of Islamic Business and Decision Sciences VOL 1 (1) 2026



