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Editorial Note 

It is with great pleasure that we present the inaugural volume of BELGI: Journal of 

Islamic Business and Decision Sciences (Vol. 1, No. 1, 2026). This first issue, released in 

January 2026, marks a significant milestone in our commitment to advancing interdisciplinary 

scholarship in Islamic business and decision sciences, anchored in rigorous research and 

contemporary relevance. 

This volume features six pioneering research articles that collectively reflect the breadth 

and depth of inquiry in our field. The included studies explore critical topics such as informal 

consumer credit behavior in Indonesia, repurchase intention drivers for Muslim-made 

products, meta-analytic insights into Islamic religiosity and purchase intention, trust and 

commitment models in halal e-commerce, and the role of digital waqf in community 

sustainability using advanced expectation-confirmation technology modeling. 

One of the key strengths of this issue is the diversity of methodological and theoretical 

approaches, spanning from meta-analytic techniques to trust and commitment modeling, as 

well as digital innovation frameworks for Islamic social finance. This diverse yet focused 

compendium provides valuable insights that not only deepen academic understanding but also 

offer pragmatic implications for practitioners and policymakers in the Islamic business domain. 

As a biannual journal published every January and July under the Undergraduate Program 

in Shariah Economic Law at STIS Al Wafa, Indonesia, BELGI aims to foster knowledge 

dissemination, stimulate dialogue, and encourage collaboration among academics, industry 

leaders, and community stakeholders globally. 

We anticipate that this edition will set a high standard for future issues and invite scholars 

to contribute their innovative research to sustain the dynamic discourse in Islamic business and 

related disciplines. 

On behalf of the editorial team, we extend our deepest gratitude to the authors, reviewers, 

and readers for their invaluable contributions and support. The editorial team also 

acknowledges the valuable technical and editorial assistance provided by Nobon Andra, S.T., 

who managed the BELGI OJS website and IT system, and Shofiyya Zulfa, S.Pd.I, who 

conducted the final layout review and proofreading. Their contributions have been essential in 

ensuring the quality and smooth publication process of this inaugural issue. 
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